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ATTACHMENT #1

To help the Corporation gauge your agency’s scope of work, capacity, creativity and costs for conducting specific tasks; the contractor will be asked to complete two creative exercises. 

Creative Exercise #1:  Op-Ed on Pro Bono Volunteering 

Background

Every day, nonprofit groups around the country are meeting a wide variety of community needs, often with volunteer and corporate philanthropic assistance. Yet while these organizations are doing important and innovative work, they often cannot take their ideas to scale, in part because they lack the professional skills needed to operate as efficiently as possible, or to successfully plan for their growth. 

To help rectify this situation, the Corporation for National and Community Service, together with the President’s Council on Service and Civic Participation and other private and nonprofit partners, launched a three-year campaign to leverage $1 billion in skilled volunteering and pro bono services from the corporate community.  The campaign recognizes that a growing number of companies are being more strategic in their employee volunteering efforts by shifting to a pro bono approach, where employees apply the professional skills they use everyday in the workplace to help nonprofits become more effective at meeting community needs.  Whether pro bono or traditional, many companies are finding that supporting employee volunteering not only makes their communities better places to work and live, it also helps the bottom line by driving up morale, retention, productivity and customer loyalty.  A number of CEOs say that having strong corporate social responsibility and employee volunteer programs is a key way to attract the best and brightest young talent coming out of colleges and business schools today.
The campaign to leverage $1 billion in pro bono services kicked off at the Summit on Corporate Volunteerism in New York City in February of 2008.  The Summit brought together 150 corporate, government, and nonprofit leaders to map out strategies for expanding the pro bono tradition from the legal field to other professions including financial management, technology, organizational development, marketing, human resource management, and fundraising; identify the benefits to companies of providing pro bono services; share best practices in pro bono service; and expand the pro bono ethic among the corporate community.  

On September 8, the Corporation joined with other leaders of this campaign to report that more than $400 million in commitments had already been made, and announced that the campaign will be named “A Billion + Change”.  More information is available on the campaign is available at www.abillionandchange.org or at http://www.nationalservice.gov/about/initiatives/probono.asp
In order to get closer to the $1 billion goal and increase the number of companies offering pro bono services, one of the strategies the Corporation would like to pursue is to increase media coverage of this initiative, including op-eds in business oriented outlets whose audience includes corporate decision-makers.   

Exercise 1:  

Draft an op-ed (750 words or less) making the case for pro bono service and the Billion + Change initiative.  The author can either be the Corporation’s CEO or someone else you think would be a convincing advocate, such as a corporate CEO.  Use the information on the Corporation’s website and any other sources such as news stories or corporate social responsibility reports.  Suggest where you would like to place it and your experience with placing op-eds.

