ATTACHMENT #3

CNSHQ09R0001


To help the Corporation gauge your agency’s scope of work, capacity, and costs for conducting specific tasks; please provide cost estimates to the best of your ability for the following assignment:
Creativity for Bringing K-12 Students into Service
Statement of work to demonstrate agency’s creativity for Bringing K-12 Students into Service.  This advertising campaign will bring K-12 students into service with a special emphasis on recruiting students from disadvantaged circumstances. The national campaign should include elements of traditional and nontraditional media, marketing, public relations, and advertising with three goals:
a.   Introduce K-12 students into lifelong service, positioning them for future participation in AmeriCorps and other Corporation programs 
b.   Increase exposure to service learning in K-12 schools
c.   Increase recognition of the Corporation’s K-12 programs
The contractor shall demonstrate how it will measure the effectiveness of the various campaign components recommended in their proposal.  Upon award of the contract, the Contractor will, in conjunction with the Corporation, develop a schedule of contract deliverables.
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