ATTACHMENT #1

CNSHQ09R0001


To help the Corporation gauge your agency’s scope of work, capacity, and costs for conducting specific tasks; please provide cost estimates to the best of your ability for the following assignment:

Television PSAs (Packaging, Distribution, and Monitoring)

The Corporation for National and Community Service has created television PSAs that promote national service. The PSAs, feature AmeriCorps VISTA members working in their communities to fight poverty. Go to www.americorps.gov/VISTA to view/hear these PSAs.

The Corporation will be relying on our local partners in each state to promote the PSAs. The campaign could include an extensive localization component.  The television campaign includes :15, :30, :60, :25/:05 and :55/:05 (to be localized by contractor for all 50 states; joint localization will be needed for cross-over markets).

Scope of Work:

1. Production of custom four-color packaging in English including labels for tape, mailer, story board, letter to PSA director, fact sheet, and bi-fold business-reply card.  Contractor will be required to insert localized letter or national letter into mailing packages accordingly (letters to be provided to contractor).

2. All encoding and duplication.

3. All postage and handling.

4. Localizing spot for all 50 states (i.e. putting state organization name along with national 800-number on final screen) and distribute accordingly.

5. Distribute PSA to 1,300 broadcast television stations in station’s preferred format.

6. Distribute PSA to 200 cable television stations.

7. Provide 150 additional VHS and 150 additional BETA tapes and packages to client (national version).

8. Provide hard copy and electronic file of completed distribution list with contact names, addresses, and telephones to be used by local partners to follow up.

9. Tracking for one year via SIGMA electronic service.

10. One direct-mail follow-up to stations.

11. Scheduling and coordinating personal visits with ABC, CBS, NBC, Fox, WB, and three additional cable networks.

12. Monthly reports (hard copy and electronic) that include: summary page, estimated audience impressions, estimated value of airings, 
13. number of airings by market and station, separate report airings by each state, summary of BRC cards.

14. Quarterly reports that include summary page, estimated audience impressions, number of airings by market and station, separate report airings by each state, summary of BRC cards, graphs of day part, charts of airings by week, DMA map highlighting covered areas, and PowerPoint presentation summarizing report.

15. Monthly reports available online for local partners that include separate report of airings by state and specific markets, and a list of stations in each state and specific markets airing the spot.

16. Ability to provide upon request a maximum of 25 reports on donated value estimates per state, per specific timeframe. (For example, a local partner such as the Idaho State Commission may request an estimate of donated airtime in Idaho for a thee-month period.)
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