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Advertising Services


C R708 
Public Relations Services

Exhibit 4 (ex4AIMs.doc)

The Service Contract Act of 1965, As Amended (FAR Clause 52.222-41) is applicable to non-professional labor categories proposed

SCOPE OF WORK

GSA is soliciting Advertising & Integrated Marketing Solutions’ contractors to enable Federal agencies to meet their communication needs.  Contractors shall be able to design and implement internal, local, national and/or international campaigns to inform the public of various issues including but not limited to: recruitment needs, disaster information, educational needs, drug awareness, medical and retirement programs, and/or any other aspect of an agency’s mission.

The Contractor shall provide Advertising & Integrated Marketing Solutions as specified in individual task orders placed by ordering agencies.  The primary objective of this schedule is to satisfy the current and emerging needs that cannot be met through “in-house” personnel.  

SCOPE 

The Contractor shall be capable of providing services for ordering agencies with multiple organizational levels and geographic locations nationwide and/or worldwide.  The Contractor shall also be capable of handling multiple task orders simultaneously.  The Contractor may be required to furnish measurable results of any service provided under this Statement of Work, such as demonstrating how a public service campaign improved knowledge of a subject.

The Contractor shall provide services that support agencies in completing requirements set forth in the task order.  These services include but are not limited to: the preparation of written text, artwork, graphics, and other creative work, as well as placing the creative work in magazines, newspapers, pamphlets, and brochures on radio and television and/or other media avenues.  The Contractor may be required to assess the educational needs of a target audience, compare them to the needs addressed by current public information reports, and address any changes that must be made.   In addition, the Contractor shall have the technical expertise to write about a variety of topics along with having an understanding of the highly complex technical, legal, and social issues inherent to Government policy and public awareness campaigns.  These services may also include providing direct support for the writing and editing of materials, which may include video, radio, television, public service announcements, appropriate talent, pamphlets, brochures, leaflets and web pages/sites.  The Contractor shall provide all actors/actresses as required, unless the Federal activity chooses otherwise for print work and/or videos.  

The Contractor shall be responsible for obtaining all necessary permits and licenses and for complying with all applicable Federal, State, and Municipal laws.  The Contractor may not retain or use any material produced under a Task Order for self-promotion, except by written permission of the ordering agency. 

Upon termination or completion of all work under the Task Order, the Contractor shall comply with the agency’s requirements for disposal.  All materials produced or delivered under the Task Order will become and remain the property of the Government.  See Clause 52.227-14 – Rights in Data – General (JUN 1987) 

The Contractor shall provide all media in a format that is compatible with the ordering agency’s requirements, including software.  The Contractor shall be responsible for furnishing all items used in performing the Task Order unless otherwise specified or approved by the Contracting Officer.  The Contractor will act independently and not as an agent of the Government.  The Contractor shall furnish all services, experienced personnel, materials, equipment, and/or facilities in accordance with the specific requirements outlined in the Task Order issued by the individual agency.  The Contractor shall initiate work only when directed by a Task Order, which has been signed by a Contracting Officer from the ordering agency.

The following SINs (Special Item Numbers) are available under the AIMS schedule.  Offerors may propose one SIN or any combination of SINs.   Each SIN described below shall include but are not limited to the services described.

541-1 
Advertising Services

Services provided under this SIN will promote public awareness of an agency’s mission and initiatives, public understanding of complex technical and social issues, dissemination of information to industry and consumer advocacy groups and engaging in recruitment campaigns.   This SIN encompasses various advertising methods to include, but not limited to advertising objective determination, message decision/creation, media selection and advertising evaluation.  Some of the typical tasks involved in the development and execution of an advertising campaign may include:

· Advertising objective determination:   Providing consultation services that identify the direct objectives to develop strategies for conducting the advertising campaign in order to provide the best methods of public education. Typical tasks associated with this phase include the identification of the target market, their response and target frequency to align with available budget.

· Message decision/creation:  Accomplishing the advertising objectives to develop the advertising message and corresponding collateral.  
· Media selection:  Conducting market research to identify the appropriate media vehicle (print, radio, television, etc.) in promoting the agency’s message.  Typical tasks may include, but are not limited to:
· Direct Mail Services:   Incorporates effective timing of messages, a method of reaching prospects directly, and diversity in advertising formats. Services may include: address list compilation; addressing services; test mailing services; warehousing/clearinghouse services; and mail advertising services including direct mail and postage (most economical means to the government).  Using the Coding Accuracy Support System software and National Change of Address to match addresses with the U.S. Postal Service database may be required. 
· Outdoor Marketing and Media Services:  Will promote agencies' advertising and integrated marketing efforts. Types of services may include but are not limited to: painted and/or electronic displays; posters; billboards (both standard and electronic); banners; bulletins; balloons; skywriting; and bumper stickers. Also, assembling, repairing and maintaining displays may be required.  Novelty items in conjunction with advertising services are also included.  Examples of advertising sites are: all modes of transit such as buses to include exterior and interior panels; train and subway stations; taxi tops; truck trailers; sporting events; airport displays; and kiosks.

· Broadcast Media  (Radio, TV and Public Service Announcements (PSA):  Promotes public awareness and/or prepares the consumer market for a product or service. These services may cover the full spectrum of services necessary from conception to implementation of the broadcast media.  Examples of typical tasks are: development of radio or television announcements; creative development of draft scripts and storyboards; TV monitoring; paid advertising; media buying; instantaneous satellite services; and ad placement verification services.
· Advertising evaluation:  Effectively measures the success of the advertising campaign through various methods. 

· Related activities to advertising services.

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  
541-2
 Public Relations Services

Services include, but are not limited to: providing customized media and public relation services such as the development of media messages and strategies; providing recommendations of media sources for placement of campaigns; preparing media materials such as: background materials, press releases, speeches and presentations, and press kits.  Other related services may fall under the following categories:

· Conducting Press Conferences

· Scheduling broadcast and/or print interviews

· Press, Public Relations and Crisis Communications

· Media Training: Training of agency personnel to deal with media & media responses 

· Media Alerts

· Press clipping services

· Related activities to public relation services

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

541-3
Web Based Marketing Services (set-aside for small businesses)


Develop strategies for an agency to provide the maximum use of their Internet capabilities.  Typical tasks may involve the consultation, development and implementation of the following typical web based tasks:

· Website Design and Maintenance Services

· Search Engine Development

· E-mail Marketing

· Interactive Marketing

· Web Based Training

· Web Casting 

· Video Conferencing via the web

· Section 508 compliance: including Captioning Services

· On-Line Media Management
· Related activities to electronic marketing services

All phases of Web Based Marketing may be required.  Content and execution may also be required to be in more than one language and in accessible formats for the physically challenged, i.e., Section 508 requirements for Web Based Marketing Services.

Media will also be provided in a format that is compatible with the ordering agency's software requirements. Continual web site updates and maintenance may also be required.

Reference Appendix A:  “Privacy Policies and Data Collection on Federal Websites.”

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  
541-4 Specialized Marketing Services

The services offered under the following SINs afford agencies the ability to selectively choose specialized advertising and integrated marketing services on an as needed basis.  The Specialized Marketing SINs are:

541-4A Market Research and Analysis Services: Services include, but are not limited to:

· Develop customized strategic marketing plans

· Create branding initiatives

· Create public awareness of products, services, and issues

· Identify and analyze target markets

· Establish measurable marketing objectives; determine market trends and conditions; identify and implement appropriate strategies

· Conduct focus groups, telemarketing, individual interviews, prepare/distribute surveys, and compile/analyze results

· Manage call centers (in relation to services provided under this schedule)

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

541-4B Video/Film Production Services: These services will inform the public and Government agencies about the latest products, services, and/or issues.  Typical tasks are: writing; directing; shooting; arranging for talent/animation; narration; music and sound effects; duplication; distribution; video scoring; and editing. Filming in studios, on location, live shows, or events may be required. Various formats of output will be provided in accordance with agency’s request, which may include:

· Industry Standard Formats 

· DVD

· CD-ROM

· Video Streaming Development

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

541-4C Exhibit Design and Implementation Services: These services include: making all necessary arrangements for exhibits in various venues (museums, malls, tradeshows, etc.).  The key components within the category include: 

· Conceptualizing, designing, and producing exhibits and their accompanying materials  

· Providing and/or making recommendations for carpet and padding installation for exhibit property

· Preview set-up and dismantling of exhibit property, 

· Cleaning, prepping, and storing exhibit property for future use and

· Shipping exhibit property to and from designated site(s). 

An additional component of exhibit design, which may be evaluated separately, is Media and Exhibit Illumination Services.   In support of exhibit design and implementation, Media and Exhibit Illumination Services may be used to enhance the exhibits created.  Contractors submitting an offer for Illumination Services are not required to perform Exhibit Design Services and vice versa.

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

541-4D Conference, Events and Tradeshow Planning Services (set aside for small businesses): Services include making all necessary arrangements for conferences, events, seminars and trade shows. Event marketing services may include: 

· Project management

· Coordination and implementation of third party participation

· Collection management of third party payment for participation 

· Liaison support with venue

· Audiovisual and information technology support

· Topic and speaker identification

· Site location research

· Reservation of facilities

· On-site meeting and registration support

· Editorial services

· Automation and telecommunications support

· Design and editing productions

· Mailing and other communication with attendees including pre/post meeting mailings, travel support and computer database creation.

The Contractor is required to pay all up front charges, e.g., the contractor will be responsible for funding the reservation of conference space, and/or hotel accommodations.  The individual agency’s Task Orders will provide additional information on responsibility for payment.  The Contractor is required to pay for all appropriate services on time and in accordance with any Task Orders issued.

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

541-4E Commercial Photography Services (set-aside for small business): Photography services under this SIN may be used for commercial advertisements and/or illustrations that will appear in books, magazines, and/or other media. This may include:

· Black and white, color photography

· Digital photography  

· Aerial photography 

· Architectural photography 

· Still photography 

· Field and studio photography

· Services such as photo editing and high-resolution scans. 

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

541-4F Commercial Art and Graphic Design Services (set-aside for small businesses):  Commercial art, graphic design, and special effects that educate the consumer market about a product or service may be required under this SIN.  Typical tasks include:

· Developing conceptual design and layouts

· Providing copywriting and technical writing services

· Developing publication designs and/or typographic layout

· Furnishing custom or stock artwork (including electronic artwork)

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

SIN 541-5 Integrated Marketing Services  

This SIN will be used to offer a complete solution that integrates all services found under the other SINs.  Services required under this SIN will include the creation of comprehensive solutions using strategically targeted marketing plans that include full service execution of a complete advertising and integrated marketing campaign.  These comprehensive solutions include services available separately under:  541-1 Advertising, 541-2 Public Relations, 541-3 Web Based Marketing, and all of the sub-SINs under 541-4 Specialized Marketing.  Contractors must have the capabilities to provide services identified within all Special Item Numbers.  

NOTE:  SIN 541-5 may NOT be used to fulfill individual requirements that are covered separately by other SINs in this Schedule.  SIN 541-5 may only be used to fulfill comprehensive agency requirements that span multiple service offerings from the Schedule.

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

SIN 541-99 Introduction of New Services

Services required under this SIN may include a new or improved marketing, advertising, or PR service that has the potential to provide a more economical or efficient means for Federal Agencies to accomplish their mission within the general scope of the Schedule. These services can already exist in the commercial market or currently be in development.  These services should be new and not yet introduced to the Federal Government.  It must involve a new or improved task, service or procedure within the scope of this Federal Supply Schedule and not be included in any of the SINs already within the schedule or being included under another GSA Federal Supply Schedule. There is no guarantee that the new service will be recognized and accepted under this Federal Supply Schedule.  

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.  

SIN 541-1000 Other Direct Costs 

Other direct costs (ODCs) are items that directly support the services being contracted.  ODCs are usually supplies/products but may include labor categories (people).  ODCs may be handled in house or through subcontracting that is necessary to complete a project.  ODCs can not be purchased under this contract as a stand alone item or service.      
To the extent possible, all anticipated ODCs associated with performance within the scope of the contract should be offered and have an established contract price.  All ODCs proposed must be directly related to a service being offered under this Schedule and can only be purchased in conjunction with the Schedule service.  Possible ODCs may include items such as audiovisual equipment, facility rental, commercial production, media costs, booth space rental, etc. that are associated with the services to be performed under the schedule contract. Note: the category of “miscellaneous” is not an acceptable ODC and will not be awarded under this Special Item Number.  The ODC must be identified and be specific.  The contract may be modified at any time to add/delete/change ODC(s) as appropriate to respond to a task order.  ODCs not approved on schedule may not be included as part of a GSA Schedule order (see note under Pricing Instructions).  

Any commissions received for media placement, conference planning, etc. will either (a) be returned to the ordering agency or (b) applied as a credit to the cost of the project, whichever the ordering agency prefers.
52.227-14 
RIGHTS IN DATA—GENERAL (JUN 1987)

(a)
Definitions. "Computer software," as used in this clause, means computer programs, computer data bases, and documentation thereof. 

"Data," as used in this clause, means recorded information, regardless of form or the media on which it may be recorded. The term includes technical data and computer software. The term does not include information incidental to contract administration, such as financial, administrative, cost or pricing, or management information. 

"Form, fit, and function data," as used in this clause, means data relating to items, components, or processes that are sufficient to enable physical and functional interchangeability, as well as data identifying source, size, configuration, mating, and attachment characteristics, functional characteristics, and performance requirements; except that for computer software it means data identifying source, functional characteristics, and performance requirements but specifically excludes the source code, algorithm, process, formulae, and flow charts of the software. 

"Limited rights," as used in this clause, means the rights of the Government in limited rights data as set forth in the Limited Rights Notice of paragraph (g)(2) if included in this clause. 

"Limited rights data," as used in this clause, means data (other than computer software) that embody trade secrets or are commercial or financial and confidential or privileged, to the extent that such data pertain to items, components, or processes developed at private expense, including minor modifications thereof. 

Restricted computer software," as used in this clause, means computer software developed at private expense and that is a trade secret; is commercial or financial and is confidential or privileged; or is published copyrighted computer software, including minor modifications of such computer software. 

"Restricted rights," as used in this clause, means the rights of the Government in restricted computer software, as set forth in a Restricted Rights Notice of paragraph (g)(3) if included in this clause, or as otherwise may be provided in a collateral agreement incorporated in and made part of this contract, including minor modifications of such computer software. 

"Technical data," as used in this clause, means data (other than computer software) which are of a scientific or technical nature. 

"Unlimited rights," as used in this clause, means the right of the Government to use, disclose, reproduce, prepare derivative works, distribute copies to the public, and perform publicly and display publicly, in any manner and for any purpose, and to have or permit others to do so. 

(b)
Allocation of rights. 


(1) 
Except as provided in paragraph (c) of this clause regarding copyright, the Government shall have unlimited rights in- 



(i)
Data first produced in the performance of this contract; 



(ii) 
Form, fit, and function data delivered under this contract; 



(iii) 
Data delivered under this contract (except for restricted computer software) that constitute manuals or instructional and training material for installation, operation, or routine maintenance and repair of items, components, or processes delivered or furnished for use under this contract; and 



(iv)
All other data delivered under this contract unless provided otherwise for limited rights data or restricted computer software in accordance with paragraph (g) of this clause. 


(2) 
The Contractor shall have the right to- 



(i)
Use, release to others, reproduce, distribute, or publish any data first produced or specifically used by the Contractor in the performance of this contract, unless provided otherwise in paragraph (d) of this clause; 



(ii) 
Protect from unauthorized disclosure and use those data which are limited rights data or restricted computer software to the extent provided in paragraph (g) of this clause; 



(iii)
Substantiate use of, add or correct limited rights, restricted rights, or copyright notices and to take other appropriate action, in accordance with paragraphs (e) and (f) of this clause; and 



(iv)
Establish claim to copyright subsisting in data first produced in the performance of this contract to the extent provided in paragraph (c)(1) of this clause. 

(c) 
Copyright- 


(1) 
Data first produced in the performance of this contract. Unless provided otherwise in paragraph (d) of this clause, the Contractor may establish, without prior approval of the Contracting Officer, claim to copyright subsisting in scientific and technical articles based on or containing data first produced in the performance of this contract and published in academic, technical or professional journals, symposia proceedings or similar works. The prior, express written permission of the Contracting Officer is required to establish claim to copyright subsisting in all other data first produced in the performance of this contract. When claim to copyright is made, the Contractor shall affix the applicable copyright notices of 17 U.S.C. 401 or 402 and acknowledgment of Government sponsorship (including contract number) to the data when such data are delivered to the Government, as well as when the data are published or deposited for registration as a published work in the U.S. Copyright Office. For data other than computer software the Contractor grants to the Government, and others acting on its behalf, a paid-up, nonexclusive, irrevocable worldwide license in such copyrighted data to reproduce, prepare derivative works, distribute copies to the public, and perform publicly and display publicly, by or on behalf of the Government. For computer software, the Contractor grants to the Government and others acting in its behalf, a paid-up nonexclusive, irrevocable worldwide license in such copyrighted computer software to reproduce, prepare derivative works, and perform publicly and display publicly by or on behalf of the Government. 


(2) 
Data not first produced in the performance of this contract. The Contractor shall not, without prior written permission of the Contracting Officer, incorporate in data delivered under this contract any data not first produced in the performance of this contract and which contains the copyright notice of 17 U.S.C. 401 or 402, unless the Contractor identifies such data and grants to the Government, or acquires on its behalf, a license of the same scope as set forth in paragraph (c)(1) of this clause; provided, however, that if such data are computer software the Government shall acquire a copyright license as set forth in paragraph (g)(3) of this clause if included in this contract or as otherwise may be provided in a collateral agreement incorporated in or made part of this contract. 


(3) 
Removal of copyright notices. The Government agrees not to remove any copyright notices placed on data pursuant to this paragraph (c), and to include such notices on all reproductions of the data. 

(d) 
Release, publication and use of data. 


(1) 
The Contractor shall have the right to use, release to others, reproduce, distribute, or publish any data first produced or specifically used by the Contractor in the performance of this contract, except to the extent such data may be subject to the Federal export control or national security laws or regulations, or unless otherwise provided in this paragraph of this clause or expressly set forth in this contract. 


(2)
The Contractor agrees that to the extent it receives or is given access to data necessary for the performance of this contract which contain restrictive markings, the Contractor shall treat the data in accordance with such markings unless otherwise specifically authorized in writing by the Contracting Officer. 

(e) 
Unauthorized marking of data. 


(1) 
Notwithstanding any other provisions of this contract concerning inspection or acceptance, if any data delivered under this contract are marked with the notices specified in paragraph (g)(2) or (g)(3) of this clause and use of such is not authorized by this clause, or if such data bears any other restrictive or limiting markings not authorized by this contract, the Contracting Officer may at any time either return the data to the Contractor, or cancel or ignore the markings. However, the following procedures shall apply prior to canceling or ignoring the markings. 



(i) 
The Contracting Officer shall make written inquiry to the Contractor affording the Contractor 30 days from receipt of the inquiry to provide written justification to substantiate the propriety of the markings; 



(ii) 
If the Contractor fails to respond or fails to provide written justification to substantiate the propriety of the markings within the 30-day period (or a longer time not exceeding 90 days approved in writing by the Contracting Officer for good cause shown), the Government shall have the right to cancel or ignore the markings at any time after said period and the data will no longer be made subject to any disclosure prohibitions. 



(iii) 
If the Contractor provides written justification to substantiate the propriety of the markings within the period set in subdivision (e)(1)(i) of this clause, the Contracting Officer shall consider such written justification and determine whether or not the markings are to be cancelled or ignored. If the Contracting Officer determines that the markings are authorized, the Contractor shall be so notified in writing. If the Contracting Officer determines, with concurrence of the head of the contracting activity, that the markings are not authorized, the Contracting Officer shall furnish the Contractor a written determination, which determination shall become the final agency decision regarding the appropriateness of the markings unless the Contractor files suit in a court of competent jurisdiction within 90 days of receipt of the Contracting Officer's decision. The Government shall continue to abide by the markings under this subdivision (e)(1)(iii) until final resolution of the matter either by the Contracting Officer's determination becoming final (in which instance the Government shall thereafter have the right to cancel or ignore the markings at any time and the data will no longer be made subject to any disclosure prohibitions), or by final disposition of the matter by court decision if suit is filed. 


(2) 
The time limits in the procedures set forth in paragraph (e)(1) of this clause may be modified in accordance with agency regulations implementing the Freedom of Information Act (5 U.S.C. 552) if necessary to respond to a request there under. 


(3) 
This paragraph (e) does not apply if this contract is for a major system or for support of a major system by a civilian agency other than NASA and the U.S. Coast Guard agency subject to the provisions of Title III of the Federal Property and Administrative Services Act of 1949. 


(4) 
Except to the extent the Government's action occurs as the result of final disposition of the matter by a court of competent jurisdiction, the Contractor is not precluded by this paragraph (e) from bringing a claim under the Contract Disputes Act, including pursuant to the Disputes clause of this contract, as applicable, that may arise as the result of the Government removing or ignoring authorized markings on data delivered under this contract. 

(f) 
Omitted or incorrect markings. 


(1) 
Data delivered to the Government without either the limited rights or restricted rights notice as authorized by paragraph (g) of this clause, or the copyright notice required by paragraph (c) of this clause, shall be deemed to have been furnished with unlimited rights, and the Government assumes no liability for the disclosure, use, or reproduction of such data. However, to the extent the data has not been disclosed without restriction outside the Government, the Contractor may request, within 6 months (or a longer time approved by the Contracting Officer for good cause shown) after delivery of such data, permission to have notices placed on qualifying data at the Contractor's expense, and the Contracting Officer may agree to do so if the Contractor- 



(i) 
Identifies the data to which the omitted notice is to be applied; 



(ii) 
Demonstrates that the omission of the notice was inadvertent; 



(iii)
 Establishes that the use of the proposed notice is authorized; and 



(iv) 
Acknowledges that the Government has no liability with respect to the disclosure, use, or reproduction of any such data made prior to the addition of the notice or resulting from the omission of the notice. 


(2) 
The Contracting Officer may also (i) permit correction at the Contractor's expense of incorrect notices if the Contractor identifies the data on which correction of the notice is to be made, and demonstrates that the correct notice is authorized, or (ii) correct any incorrect notices. 

(g) 
Protection of limited rights data and restricted computer software. 


(1) 
When data other than that listed in subdivisions (b)(1)(i), (ii), and (iii) of this clause are specified to be delivered under this contract and qualify as either limited rights data or restricted computer software, if the Contractor desires to continue protection of such data, the Contractor shall withhold such data and not furnish them to the Government under this contract. As a condition to this withholding, the Contractor shall identify the data being withheld and furnish form, fit, and function data in lieu thereof. Limited rights data that are formatted as a computer database for delivery to the Government are to be treated as limited rights data and not restricted computer software. 


(2) 
Alternate II (June 1987).(g)(2) Notwithstanding paragraph (g)(1) of this clause, the contract may identify and specify the delivery of limited rights data, or the Contracting Officer may require by written request the delivery of limited rights data that has been withheld or would otherwise be withholdable.  If delivery of such data is so required, the Contractor may affix the following "Limited Rights Notice" to the data and the Government will thereafter treat the data, subject to the provisions of paragraphs (e) and (f) of this clause, in accordance with such Notice: 

Limited Rights Notice (June 1987)


(a) 
These data are submitted with limited rights under Government Contract No. _____ (and subcontract ______, if appropriate). These data may be reproduced and used by the Government with the express limitation that they will not, without written permission of the Contractor, be used for purposes of manufacture nor disclosed outside the Government; except that the Government may disclose these data outside the Government for the following purposes, if any; provided that the Government makes such disclosure subject to prohibition against further use and disclosure:

All data produced in performance of the Task Order shall be the sole property of the Government.  The Contractor agrees not to assert rights at common law or equity and not to establish any claim to statutory copyright in such data in whole or in part in any manner or form nor authorize others to do so, without prior written consent of the Contracting Officer.  This does not restrict the use or publication of such data by the Contractor or its employees.

The Contractor shall have releases from all persons recognizably photographed or recorded, including guardians or parents of minors employed in the creation or production of any of the services provided for under the Task Order.  The releases shall enable the Contractor to own free-and-clear the work or contribution of the talent for the period specified in the Task Order.  As a prerequisite to completion of a production or increment thereof, the Contractor shall assign all such releases to the Government.  The releases shall enable the Government to exhibit the production at any time and through any method of projection or transmission, whether television, radio, still photographs, or otherwise, without limitation.

The quality of contractor services, supplies and equipment shall meet the recognized and generally accepted standards of  the commercial motion picture industry, using American National Standards Institute (ANSI) standards, Society of Motion Picture and Television Engineers (SMPTE) practice, Association of Cinema and Video Laboratories (ACVL) procedures and motion picture film manufacturer’s recommended specifications.   The contractor shall adhere to the regulations of  the Federal Communications Commission (FCC) and all other standards and regulations pertaining to this solicitation.

(b) 
This Notice shall be marked on any reproduction of these data, in whole or in part. 


(3) 
[Reserved] 

(h) 
Subcontracting. The Contractor has the responsibility to obtain from its subcontractors all data and rights therein necessary to fulfill the Contractor's obligations to the Government under this contract. If a subcontractor refuses to accept terms affording the Government such rights, the Contractor shall promptly bring such refusal to the attention of the Contracting Officer and not proceed with subcontract award without further authorization. 

(i)
Relationship to patents. Nothing contained in this clause shall imply a license to the Government under any patent or be construed as affecting the scope of any license or other right otherwise granted to the Government. 
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